	Company
	Social Profit Organization
	Rational

	1. Coldwater Creek

	(e.) Susan G. 

      Koman 

      Breast

      Cancer 

      Foundation
	In support of Komen for the Cure's vision of a world without breast cancer, Coldwater Creek hosts Fashion for the Cure® events at their retail stores. These wardrobe parties, complete with refreshments, fashion tips, and a guest survivor speaker, offer customers the opportunity to shop at a 10 percent discount, with Coldwater Creek donating an additional 10 percent of event sales to the local Komen Affiliate.

To further benefit Komen, Coldwater Creek offers the In Pink Gift Card, 10 percent of the purchase price is donated to Komen for the Cure.



	2. Build-A-Bear
	( g.) World 
       Wildlife 
       Fund
	Build-A-Bear Workshop sells a series of co-branded stuffed animals developed by Build-A-Bear Workshop and World Wildlife Fund (WWF).  Build-A-Bear Workshop donates one dollar for each animal sold to help WWF support its work of protecting the world’s endangered animals and their habitats.  During the first weekend of a new animal’s introduction, Build-A-Bear Workshop doubles the donation to WWF from $1 to $2 for any animal sold.

Begun in 2000, this series of stuffed animals are priced in-store and on line at $25.  Each item wears a collector’s medallion featuring the WWF official panda logo.  Each purchaser received a numbered Certificate of Authenticity by mail, further enhancing its value to collectors.



	3. Lowe’s
	(b.) Habitat for
      Humanity 
      International
	Lowe’s partnered with Habitat for Humanity International on Operation Home Delivery, Habitat’s long-term Gulf Coast rebuilding plan. Lowe’s began this partnership by donating the building materials needed to construct framing packages in New York City, Burbank, Calif.; and Jackson, MS



	

	4. State Farm Insurance
	( f.) Mothers 
      Against Drunk
      Driving 
     (MADD)
	State Farm values MADD's leadership in combating drunk driving—a major cause of highway deaths and injuries—and recognizes the vital role MADD plays in reducing these deaths and injuries on America’s roads State Farm and MADD have joined efforts on a number of issues relating to drunk driving over the years. Currently, State Farm is the National Presenting Sponsor of Protecting You/Protecting Me.


	5. stride rite
	(d.) KaBOOM!
	In February 2005, Stride Rite, and KaBOOM! (a national non-profit organization that envisions a great place to play within walking distance of every child in America) announced a partnership designed to raise awareness and public support for play and playgrounds nationwide.  This partnership includes playground builds, a national advertising campaign, extensive public relations support and the launch of a new shoe.

The Jungle Gym Collection was designed especially for this partnership, and stride rite will donate $1 from every sale to support KaBOOM!.  The collection features styles for babies, toddlers, and youth and display the KaBOOM! logo.  The shoes are available at stride rite stores nationwide, online at www.striderite.com and in other participating retailers.




	6. Wachovia
	(a.) Teach for America
	In this national partnership, not only has Wachovia made a financial commitment, but Wachovia employees are reaching out to support Teach For America corps members in their communities. In addition, Teach For America received $3 million from the proceeds of the 2003, 2004 and 2005 Wachovia Championship Golf Tournaments.



